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LOCAL NONPROFITS BROADEN DONOR BASE ONLINE

CHICAGO, IL – Increased opportunities for technical assistance grants and a tough fundraising climate have prompted smaller, more localized non-profits to broaden their donor base in the cyberworld.  

Ten years ago, Chicago’s Emergency Fund for Needy People wouldn’t have seen many benefits to launching a website with the capability to accept donations.  For smaller non-profits, the costs associated with developing and promoting a site must be weighed against increased need for services and rising administrative expenses.

Emergency Fund President, Jason Tyler, says, “The business of providing information to the public and to corporate sponsors about non-profits has changed, and the channels of communication have evolved considerably.  We are taking a leadership role in the small non-profit Internet space.”

To realize its internet vision, the Emergency Fund collaborated with I Imagine Studio, a creative services agency known for innovative web design.  I Imagine’s in-kind donation saved the Emergency Fund nearly $15,000 in website start-up fees.  Olga Weiss, Creative Director at I Imagine, says, “As a Chicago-based creative services firm, it is tremendously rewarding to support a Chicago-based charity.  We know that our work is an investment for the Emergency Fund, and it will make a difference in people’s lives.”

With an annual budget of about $500,000 and services restricted to Chicago residents, the Emergency Fund has continued to provide crisis assistance, essentials for employment, education and referral services through leveraging revenue from a strong individual donor base.  By relying on volunteers and partnerships with other agencies, the organization serves over 7,500 people a year.  Yet the need for services is staggering just as many local non-profits are finding themselves in fierce competition for corporate or foundation dollars.

Carving out new avenues for fundraising and increased visibility is more crucial now than ever for smaller non-profits.  Maintenance fees for the site total less than $1000 a year, reasonable even for an organization of this size.  Illustrated with photos of clients, volunteers, board and staff, the site provides both internal customers and potential donors with news, history and event information 24 hours a day.

I Imagine Studio focuses on helping small to mid-size clients effectively communicate and relate to their customers with creative marketing and PR services.  For more information, go to www.iimaginestudio.com or www.emergencyfund.org .  
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